




Dear Friends,
here we go again, alive and kicking! After an intense and fulfilling year during 
which we continued building with all our heart, determination and will, 
this beautiful reality. We have worked very hard to make this dream come 
true. Today Fashion Film Festival Milano is not just a simple Festival, 
but rather an important platform, a big cultural meeting point where Fashion 
Films from all over the world are presented and shown as testimony
of the personality and talent of their respective authors, both new 
and established. Different points of view, aesthetic, narrative and stylistic 
codes are mixed. 
A constant exchange of a range of artistic expressions, idioms, voices 
and experiences coming from everywhere. The important official selection has 

been finalized and curated after having received over 600 
fashion films coming from 45 countries through 
a completely free submission.
We are back this year with new ideas and beautiful 
collaborations; we have given birth to the first ever online 
voting breaking the precedence in the Film Festival 
industry and giving the chance to a worldwide audience 
to participate and view our Official Selection. 
We have created the 2015 FFFMilano Official Selection Room 
that hosts the programming of the fashion films
in competition at the festival; in the Statement Room
you will find talks and debates from several outstanding 
industry professionals; and finally we present 
the 15 seconds Room where fashion films of only 15 seconds, 

specifically created for the spontaneous and short time frames
of social networks, will be screened in loop. 
The FFFMilano Tribe has become bigger and stronger. Mercedes Benz has taken 
our hand giving us their support and trust. With Paramount International, 
Fashion Film Festival Milano gives it’s participants and their work a worldwide 
platform for promotion, and Nowness has shared with us their celebrated 
archives and exclusive premiers, all of which is shown in a dedicated room.
As you can see, we’ve been kind of busy!

Its time for me to thank you all for being here with us.
Enjoy the screenings!
Love.

Constanza Cavalli Etro



Cari Amici,
eccoci qui,  dopo un anno intenso durante il quale abbiamo continuato a costruire 
una realtà con tutto il cuore, determinazione e tanta volontà.
Abbiamo lavorato intensamente e senza sosta, consapevoli che solo così si
riescono a toccare con mano i sogni. Il Fashion Film Festival Milano non è più
soltanto un progetto, un’ iniziativa, ma è diventato una nostra bellissima
responsabilità nei confronti dei nuovi talenti e di tutti gli artisti che ci hanno
affidato il loro magnifico lavoro. Oggi il Festival è una piattaforma, un grande 
punto d’incontro culturale, dove i Fashion Film di tutto il mondo vengono
presentati e mostrati come testimonianza della personalità e del talento dei loro 
autori, sia nuovi che affermati.
Si mescolano diversi punti di vista, codici estetici, narrativi e stilistici.
Uno scambio costante di varie espressioni artistiche, di idiomi, di voci 
e d’esperienze provenienti da ogni dove.
L’ importante selezione ufficiale è avvenuta fra oltre 600 film ricevuti da 45 paesi 
ricevuti attraverso una registrazione completamente gratuita. Siamo tornati con 
tante nuove idee e bellissime collaborazioni. Abbiamo dato vita al primo voting 
online, aprendo così il Festival e la sua selezione ufficiale al mondo, 
abbiamo creato la FFFMilano 2015 Official Selection Room dove ospiteremo 
la programmazione dei fashion film in gara al Festival, la Statement Room vedrà 
l’alternarsi di talk e dibattiti di vari professionisti del settore, 
infine sarà presente la 15 seconds Room in cui verranno proiettati in loop 
dei piccoli fashion film di soli quindici secondi appositamente creati 
per l’estemporaneità e i tempi brevi dei social network. 
La FFFMilano TRIBE è diventata più grande e forte. Mercedes Benz ci ha preso 
per mano dandoci il suo supporto e la sua fiducia in questa seconda edizione.
Con Paramount International il Fashion Film Festival Milano offre ai suoi 
partecipanti e i loro lavori, una promozione mondiale mentre Nowness 
ha condiviso con noi il suo bellissimo e pregiato materiale editoriale 
che verrà proiettato nella sala a loro dedicata.
Come avrete potuto leggere ci siamo dati da fare.

Non mi resta che ringraziare per avervi qui con noi.
Buona visione!
Love.

Constanza Cavalli Etro



FASHION FILM FESTIVAL MILANO 2015 Trophies had been designed 
by the Italian artist Barnaba Fornasetti.

I  premi del FASHION FILM FESTIVAL MILANO 2015 sono stati disegnati
dall’ artista Barnaba Fornasetti.

The important official selection has occurred between over 600 fashion films
coming from 45 countries received through a completely free submission.
The Fashion Film Festival Milano’s artistic committee directed by curator 
Gloria Maria Cappelletti  have been entrusted with the outstanding choice.
The Official Selection is an extraordinary worldwide selection of the best 
fashion films made by new creative minds, established names, big brands
and famous international artists.

L’ importante selezione ufficiale è avvenuta fra oltre 600 film provenienti
da 45 paesi ricevuti attraverso una registrazione completamente gratuita.
Il comitato artistico del Festival, diretto dalla curatrice Gloria Maria Cappelletti, 
con la sua competente visione estetica, si è incaricato della rilevante scelta. 
La selezione Ufficiale è una straordinaria selezione mondiale dei migliori 
Fashion Film dei nuovi talenti, quelli già affermati, grandi marchi e artisti
di fama internazionale. 

contest

trophies

NEW TALENT 

BEST NEW FASHION FILM
BEST NEW DIRECTOR

BEST NEW DESIGNER / BRAND
BEST NEW ITALIAN FASHION FILM

ESTABLISHED TALENT

BEST FASHION FILM 
BEST STATEMENT FASHION FILM

BEST ESTABLISHED DIRECTOR
BEST PHOTOGRAPHY 

BEST PRODUCTION
BEST EDITING

BEST MUSIC
BEST STYLING

BEST ITALIAN FASHION FILM

award categories



This exceptional jury will be entrusted with the task of selecting the winners 
of the two envisaged categories: New Talent and Established Talent.

A questa giuria d’eccezione sarà affidato il compito di eleggere i vincitori 
delle due categorie previste: New Talent e Established Talent. 

JURY

Her career began at “Vogue 
Bambini” in 1976 and directed 
legendary publications LEI since 
1980 and PER LUI since 1982 before 
heading up the Italian edition of 
VOGUE in 1988. She was appointed 
editor-in-chief of Condé Nast Italia 
in 1994. Memorable issues 
of her magazine include “The Black 
Issue” (an entire issue devoted to 
celebrate black women’s beauty), 
“Makeover”  (dedicated to the 
exploding  phenomenon of plastic 
surgery) and most recently L’Uomo 
Vogue  “Rebranding Africa”,
 for which she was awarded several  
international prizes. 
In February 2010, she launched 
Vogue.it, the very first portal 
in the world dedicated to fashion 
magazines, and in 2011 she 

franca sozzani
Editor in Chief of Vogue Italia

launched Vogue Curvy. 
Sozzani collaborated with artist 
Maurizio Cattelan and repetitively 
with Vanessa Beecroft. 
She also curated several exhibits 
and retrospectives, including: 
30 Years of Italian Vogue, Mario 
Testino, Bruce Weber (Vietnam 
Story and My Own Story in Vogue), 
Peter Lindbergh (Women), 
Francesco Scavullo and Portraits 
of Elegance (Milan Triennale). 
Moreover,  from March 2013 she 
is the president of the IEO 
Foundation (European Institute 
of Oncology). 
She is founding member of CHILD
PRIORITY – a non profit 
organization created by Condé Nast 
to offer concrete study and work 
opportunities for those who have 
none.

Rankin is a british photographer, 
publisher, film director and 
humanitarian. With a portfolio 
ranging from portraiture to 
documentary, he has shot The 
Rolling Stones, David Bowie 
and The Queen to name only a few.
Having co-founded in 1992 
the magazine Dazed & Confused, 
he has remained a prevalent force 
in publishing and has over 42
photography books to his name. 
In 2002 Rankin was awarded an 
Honorary Fellowship by The Royal 
Photographic Society, and in 2009 
he undertook the biggest project 
of his career: Rankin Live, 
a mammoth, interactive exhibition, 
internationally renowned.
After Dazed & Confused, in 2011 
Rankin returned to magazine, 
founding the biannual fashion 
and culture magazine the Hunger. 
In the same year Rankin founded 
Collabor8te, a innovative Film 
Production for emergin filmmaking 
talent.

Ha iniziato la sua carriera lavorando 
per la rivista “Vogue Bambini” 
nel 1976. Nel 1980 diventa direttrice 
responsabile di “Lei”. Tre anni dopo, 
dirige anche “Per Lui”, la versione 
maschile di “Lei”.
Attualmente è direttrice di Vogue 
Italia, posizione che ricopre 
dal 1988 e dal numero di ottobre 
2006 è anche direttrice responsabile 
di “L’Uomo Vogue”. E’ direttrice 
editoriale della casa editrice
Condé Nast per l’Italia dal 1994. 
Numeri memorabili della rivista sono 
il “Black Issue” (un intero numero  
dedicato alla celebrazione 
della bellezza nera), “Makeover” 
(dedicato al fenomeno della 
chirurgia plastica) e, fra i più recenti, 
per L’Uomo Vogue, “Rebranding 
Africa”, per il quale ha ricevuto 
numerosi premi internazionali.
A febbraio 2010 ha lanciato il sito 
internet Vogue.it, il primo portale 
al mondo intestato alla testata 
di moda e nel 2011 ha lanciato Vogue 
Curvy. Franca Sozzani ha inoltre
collaborato con gli artisti Maurizio 
Cattelan e Vanessa Beecroft,
e ha curato diverse mostre e 
retrospettive, fra cui: 30 Years 
of Italian Vogue, Mario Testino, 
Bruce Weber (Vietnam Story
and My Own Story in Vogue),
Peter Lindbergh (Women), 
Francesco Scavullo and Portraits 
of Elegance (Triennale di Milano). 
Oltre a ricoprire queste cariche, 
dal marzo 2013, presidente 
della Fondazione IEO (Istituto 
Europeo di Oncologia). 
E’ membro fondatore di CHILD 
PRIORITY, un’organizzazione no 
profit creata da Condè Nast al fine 
di offrire opportunità concrete
di studio e lavoro a chi non ne ha.

rankin
photographer and director



JURY JURY

Bruno Aveillan is a contemporary 
visual artist: director, photographer 
and multimedia artist. 
His film « L’Odyssée » for the 
house of Cartier, premièred 
at the MoMA in New York in 2012, 
was seen by over 200 million 
viewers around the globe and 
received 45 prestigious awards. 
His media work also includes 

bruno avellain
contemporary visual artist

fashion films and print campaign 
for the top luxury brands in the 
world. Has received over 180 
prestigious awards throughout his 
carrier. Bruno’s photographs 
and experimental films are 
regularly exhibited worldwide, 
with current exhibitions in more 
then 15 prestigious museum 
worldwide. In 2009, the Paris 
Museum of Decorative Arts 
at the Louvre held a retrospective 
of Aveillan’s work. In 2014, 
the Museum of Contemporary Art 
(MoCA) of San Diego held a global 
exhibition entitled « Bruno 
Aveillan, retrospective of a world 
master ». In 2015, Bruno Aveillan 
was invited by Curators Francesco 
Gattuso (Bayeler Foundation Basel) 
and Donatella Brun (Whitney 
Museum New York) to produce 
a solo contemporary art show 
at the Bagati Valsecchi Museum 
in Milano, in November 2015. 
Bruno Aveillan’s work includes, 
in addiction, many books 
publications from 2008. 

Bruno Aveillan è un visual artist 
contemporaneo: regista, fotografo 
e artista multimediale. Il suo film 
« L’Odyssée » per la casa di moda 
Cartier, presentato in esclusiva 
al MoMA di New York nel 2012, è stato 
visto da più di 200 milioni di spettatori 
in tutto il mondo e ha ricevuto 
45 prestigiosi premi. 
Il suo lavoro include anche fashion 
film e campagne per i migliori brand 
di lusso nel mondo. Ha ricevuto più 
di 180 prestigiosi premi nel corso 
della sua carriera. Le fotografie e 
i film sperimentali di Bruno sono 
regolarmente esibiti in tutto il mondo, 

con più di 15 mostre nei principali 
musei internazionali. 
Nel 2009 il Paris Museum 
of Decorative Arts al Louvre
gli ha dedicato una retrospettiva. 
Nel 2014  il Museum of Contemporary 
Art (MoCA) di San Diego ha tenuto 
una mostra globale intitolata
« Bruno Aveillan, retrospective 
of a world master ». Nel 2015, Bruno 
Aveillan è stato invitato dai curatori 
Francesco Gattuso (Bayeler 
Foundation Basel) e Donatella Brun 
(Whitney Museum New York) 
a produrre una personale al Museo 
Bagati Valsecchi di Milano a Novembre 
2015. Il lavoro di Bruno Aveillan 
include inoltre molteplici 
pubblicazioni editoriali dal 2008 
ad oggi.

lisa immordino vreeland
director and producer

Lisa Immordino Vreeland has been 
immersed in the world of fashion 
and art for the past 25 years. 
She started her career in fashion 
as the Director of Public Relations 
for Polo Ralph Lauren in Italy 
and quickly moved on to launch two 
fashion companies, Pratico, 
a sportswear line for women, 
and Mago, a cashmere knitwear 
collection of her own design. 
Her first book was accompanied 
by her directorial debut of the 
documentary of the same name, 
Diana Vreeland: The Eye Has 
To Travel (2012). 

The film had its European premiere 
at the Venice Film Festival and its 
North American premiere at the 
Telluride Film Festival, going on 
to win the Silver Hugo at the Chicago 
Film Festival and the fashion 
category for the Design of the Year 
awards—otherwise known as 
“The Oscars” of design—at the Design 
Museum in London. She recently 
finished Peggy Guggenheim: 
Art Addict (2015) that premiered 
at the Tribeca Film Festival.

Lisa Immordino Vreeland è immersa 
nel mondo della moda e dell’arte, 
da ben 25 anni. Ha iniziato la sua 
carriera nella moda come Direttrice 
delle Pubbliche Relazioni per Polo 
Ralph Lauren in Italia e rapidamente 
è passata oltre, con il lancio di due 
case di moda: Pratico, una linea 
di abbigliamento sportivo per donne, 
e Mago, linea di maglieria in 
cashmere da lei stessa disegnata. 
Il suo primo libro, è stato nel 2012 
accompagnato dal suo debutto come 
regista nella realizzazione
del documentario Diana Vreeland: 
The Eye Has To Travel, tratto 
dall’omonimo libro. Il film è stato 
presentato in anteprima al Film 
Festival di Venezia e al Telluride 
Film Festival, andando poi a vincere 
il Silver Hugo al Chicago Film
Festival, e il premio per il Design 
dell’anno nella categoria moda 
altrimenti conosciuto come “l’Oscar” 
del design- al Museo del design 
di Londra. Recentemente ha ultimato 
il film Peggy Guggenheim: 
Art Addict che è stato presentato 
in anteprima al Tribeca Film Festival.

Rankin è fotografo, editore, 
regista e filantropo britannico. 
Con un portfolio che varia 
dalla ritrattistica al documentario, 
ha immortalato personalità 
del calibro di The Rolling Stones, 
David Bowie e la regina Elisabetta.
Co-fondatore di Dazed & Confused 
nel 1992, è rimasto un riferimento 
nell’editoria con oltre 42 
pubblicazioni di libri fotografici.
Nel 2002 è stato riconosciuto 
dalla Royal Photographic Society 
con un premio onorario e nel 2009 
ha intrapreso il progetto più 
importante della sua carriera: 
il Rankin Live, una monumentale 
esibizione interattiva internazionale.
Nel 2001 Rankin fonda la rivista 
di moda e cultura Hunger 
e la Collabor8te, innovativa casa 
di produzione cinematografica 
per registi emergenti.



JURY JURY

mario codognato
contemporary art curator

Mario Codognato was since 
its foundation in 2005 the chief 
curator of MADRE, the new museum 
of contemporary art in Naples, 
where he has curated, among 
others, the retrospectives of the 
work of Jannis Kounellis (2006), 
Rachel Whiteread (2007), Thomas 
Struth (2008) and  Franz West 
(2010). He has previously worked 
at the contemporary art project 
at the Archeological Museum in 
Naples, where he has curated the 
exhibitions of Francesco Clemente 
(2002), Jeff Koons (2003), 
Anish Kapoor (2003), Richard Serra 
(2004), Anselm Kiefer (2004) 
and the first ever museum 
retrospective of Damien Hirst 
(2004). Since 1999 he has curated 
the site-specific public projects 
for Piazza Plebiscito including 
Robert Rauschenberg (1999), 
Joseph Kosuth (2001), Sol Lewitt 
(2005) Jenny Holzer (2006), Jan 
Fabre (2008) and Carsten 
Nicolai (2009). He has curated 
exhibitions for other institutions 
and written their catalogue essays 
on the work of Alighiero Boetti 
(1992, 1999), Richard Long (1994 
and 1997), Gilbert & George (1998), 
Jan Fabre (1999), Brice Marden 
(2001) and Wolfgang Laib (2005). 
He has curated several thematic 
exhibitions, including Barock at 
MADRE in 2009 and Fragile? at the 
Cini Foundation in Venice in 2013.
Since 2014 he is the new chief
curator at the 21er Haus in Vienna.

Mario Codognato è stato, sin dalla 
sua fondazione nel 2005, il curatore 
capo del MADRE, il nuovo museo 
di arte contemporanea di Napoli, 
dove ha curato, frag li altri, 
le retrospettive dei lavori di Jannis 
Kounellis (2006), Rachel Whiteread 
(2007), Thomas Struth (2008) 
e Franz West (2010).
Precedentemente ha lavorato 
al progetto di arte contemporanea 
press oil Museo Archeologico 
di Napoli, dove ha curato le esibizioni 
di  Francesco Clemente (2002), 
Jeff Koons (2003), Anish Kapoor 
(2003), Richard Serra (2004), Anselm 
Kiefer (2004) e la prima retrospettiva 
museale of Damien Hirst (2004). 
Dal 1999 ha curato il sito specific 
del progetto pubblico di Piazza 
Plebiscito che include Robert 
Rauschenberg (1999), Joseph 
Kosuth (2001), Sol Lewitt (2005) 
Jenny Holzer (2006), Jan Fabre 
(2008) and Carsten Nicolai (2009). 
Ha curato mostre per altre 
istituzioni e ha scritto i saggi 
dei cataloghi sul lavoro di Alighiero 
Boetti (1992, 1999), Richard Long (1994 
and 1997), Gilbert & George (1998), 
Jan Fabre (1999), Brice Marden (2001) 
e Wolfgang Laib (2005).
Ha curato inoltre numerose mostre 
tematiche, fra cui Barock al MADRE 
nel 2009 e Fragile? alla Fondazione 
Cini di Venezia nel 2013. 
Dal 2014 è il nuovo curator capo 
del 21er Haus di Vienna.

sara maino
senior editor of vogue italia

mind of vogue talents

Sara Maino’s first experience 
in fashion began in the early 90’s 
while working at the newly opened 
Corso Como 10 boutique in Milan 
before joining “Vogue Italia” as an 
intern in 1994. She is now senior 
editor of Vogue Italia  and the mind 
and the heart of Vogue Talents, 
project born in 2009 in support 
of emerging designers. 
A network that scouts and supports 
the best talents in womenswear, 
menswear, accessories and fashion 
photography, creating connections 
between designers and the fashion 
industry, supporting the growth
 of opportunities and new 
collaborations. A regular attendee 
at global talent spotting shows 
she has served as a judge in several 
fashion competitions, including 
the International Talent Support 
competition, the Designer’s Nest 
Show & Award, the H&M Award, 
the Berlin Fashion Film Award, 
the Scottish Fashion Awards, 
among others. The number of 
new initiatives dedicated to talents 
and signed by her is increasing: 
The Vogue Talents Corner, 
in collaboration with Thecorner.
com, and Who is on Next? and Vogue 
Talents are just three of the 
scouting events in the beautiful 
Palazzo Morando, in Milan, 
organized by “Vogue Italia”. 

La prima esperienza di Sara Maino 
nel mondo della moda prende forma 
nei primi anni 90, mentre stava 
lavorando per l’apertura dello store 
di Corso Como10, prima di essere 
assunta come stagista da Vogue Italia 
nel 1994. Oggi è Senior editor 
di Vogue Italia nonché la mente 
e il cuore di Vogue Talents, 
progetto nato nel 2009 con il fine 
di supportare i designer emergenti. 
Un network volto a scoprire 
e sostenere i migliori talenti 
nell’abbigliamento donna, uomo, 
negli accessori e nella fotografia 
di moda e a creare collegamenti 
tra i designer e l’industria 
del fashion, supportando 
la crescita di opportunità e nuove 
collaborazioni. 
Assidua partecipante alle 
manifestazioni internazionali rivolte 
ai talenti, Sara ha preso parte 
alle giurie di diversi concorsi 
di moda, come, per citarne solo 
alcuni, l’International Talent Support 
competition, il Designer’s Nest Show 
& Award, l’ H&M Award, il Berlin  
Fashion Film Award e lo Scottish 
Fashion Awards. Il numero 
delle nuove iniziative dedicate 
al talento che recano la sua firma, 
sono in crescita: il Vogue Talents 
Corner, in collaborazione 
con Thecorner.com, Who is on Next?, 
e Vogue Talents sono solo tre 
degli eventi di scouting organizzati 
da Vogue Italia, presso 
il meraviglioso Palazzo Morando 
di Milano.



For the first time ever, 15 seconds Fashion films made for the impromptu 
and short times of social networks, will be screened in a cinema room. 
This new idea created by FFFMilano will showcase the  shortest version
of Fashion Films (mini fashion films). The archive of Mercedes Benz’s Fashion 
Films will be shown in this room together with their latest film “Hybrid Nature” 
about  sustainability, will be featured for the first time. 
The protagonist of the film is the top model Doutzen kroes above the hood 
of new Mercedes-Benz GLC Plug-In Hybrid, showing an image of modern luxury, 
inspired and consciously green. 

Per la prima volta, fashion film di 15 secondi, pensati per l’estemporaneità 
e i tempi brevi dei social network, verrano proietatti in una sala cinematografica. 
Questa nuova idea creata da FFFMilano presenterà al pubblico la versione più corta 
dei Fashion Film (mini fashion film). In questa sala, oltre alla proiezione dell’archivio 
dei Fashion Film di Mercedes Benz, sarà presentato in esclusiva il loro ultimo film 
“Hybrid by Nature” intorno al tema della sostenibilità. Protagonista del film è la top 
model Doutzen Kroes sul cofano della nuova Mercedes-Benz GLC Plug-In Hybrid, 
proponendo un’immagine di lusso moderno, ispirato e consapevole. 

15 SECONDS ROOM
and MERCEDES-BENZ

rooms

official selection
Screening room

A room where the Fashion Films from all over the world are presented 
and shown as testimony of the personality and talent of their authors, both 
new or established. Different points of view, aesthetic, narrative and stylistic 
codes will be mixed. A constant exchange of several artistic expressions, 
of idioms, voices and experiences coming from everywhere. 
The selection is composed by 180 fashion films chosen from more than 600 
films coming from 45 countries received through a completely free submission.

Una sala dedicata ai Fashion Film di tutto il mondo che vengono presentati 
e mostrati come testimonianza della personalità e del talento dei loro autori, 
sia nuovi che affermati. Si mescoleranno diversi punti di vista, codici estetici, 
narrativi e stilistici. Uno scambio costante di varie espressioni artistiche, di idiomi, 
di voci e d’esperienze provenienti da ogni dove. La selezione composta da oltre 180 
fashion film è stata effettuata fra gli oltre 600 film provenienti da 45 paesi,
ricevuti attraverso una registrazione completamente gratuita.

nowness room
A WOMAN’S WORk

Three days of carefully curated NOWNESS content featuring both recent films 
and stories from the archive with a special focus on “Women in Clothes”, 
a series of films exploring women’s deeply personal and complex relationship 
with clothes. NOWNESS Editor in Chief Claudia Donaldson presents 
‘A Woman’s Work’ a conversation featuring an all female panel of luminaries 
from the world of Art, Design, Fashion and Film. Discover what makes these 
excellent women tick as we chart their career paths from beginning 
to present day and learn more about the pivotal moments, which have shaped 
their careers. This session will also include an exclusive premiere of a film 
from NOWNESS upcoming Define Beauty series.

Tre giorni di contenuti speciali curati da NOWNESS: film recenti e storie d’archivio 
con un focus particolare su “Women in Clothes”, una serie di film che esplora 
il rapporto complesso e profondamente personale delle donne nei confronti 
dell’abbigliamento.La direttrice di NOWNESS Claudia Donaldson presenta 
“A Woman’s Work”, una conversazione con tutte le eccellenze femminili 
del mondo dell’Arte, del Design, della Moda e del Cinema. Scopriremo cosa 
ha segnato i percorsi professionali di queste donne straordinarie, dagli esordi 
al presente attuale, e comprenderemo meglio il momento centrale che ha dato 
forma alle loro carriere. Questo incontro includerà la prima visione in esclusiva,  
di un film tratto dalla serie in prossima uscita “Define Beauty”.

A room dedicated to talks and debates, moderated by the senior photo editor 
of Vogue Italia and L’Uomo Vogue Alessia Gaviano, with several industry 
professionals. In addiction the room presents the fashion films made 
by videoartists, sperimental directors and photographers, chosen by brands 
and magazines for their personal vision coming from artistic experiences not 
related to the fashion world.

Una sala dedicata a talk e dibattiti, moderati dalla senior photo editor di Vogue Italia 
e dell’Uomo Vogue Alessia Gaviano, con vari professionisti del settore. 
Inoltre la sala ospita la raccolta di quei fashion film realizzati da videoartisti, 
registi e fotografi sperimentali, scelti da brand e magazine per la loro personale 
visione proveniente da esperienze artistiche non correlate al mondo moda.

statement room



program

11:30 AM OFFICIAL SELECTION SCREENING ROOM (SALA 400)
SCREENING CAPSULE 1

11:30 AM  STATEMENT ROOM  (Sala 200)
Screening Capsule 5

12:00  AM  NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

12:30 AM NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

2:30 PM  NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

3:00 PM  NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

3:00 PM  OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 2

3:00 PM  STATEMENT ROOM  (Sala 200)
Screening Capsule 6

4:30 PM  NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

5:00 PM  STATEMENT ROOM  (Sala 200)
NOWNESS Talk moderated by Claudia Donaldson

5:00 PM  NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

6:30 PM  NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

7:00 PM  OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 3

7:00 PM  STATEMENT ROOM  (Sala 200)
Screening Capsule 7

7:30 PM  NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

9:00 PM  NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

9:30 PM  OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 4

9:30 PM STATEMENT ROOM  (Sala 200)
Screening Capsule 8

“Mercedes Benz”  presents: “15 seconds fashion films”

11:00 AM OFFICIAL SELECTION SCREENING ROOM (Sala 400)
SCREENING SPECIAL CAPSULE PART. 1

11:00 AM STATEMENT ROOM  (Sala 200)
SCREENING SPECIAL CAPSULE PART. 1

12:00 AM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

12:30 AM NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

2:00 PM STATEMENT ROOM  (Sala 200)
Screening Capsule 1  

2:00 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

2:30 PM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 5 

3:00 PM NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

Free entrance

Free entrance

sunday september 20th

monday september 21st



program program

4:00 PM STATEMENT ROOM  (Sala 200)
Screening Statement Capsule

4:30 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

5:00 PM STATEMENT ROOM  (Sala 200)
Talk with Alessia Glaviano and Bruno Aveillan

5:00 PM NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

6:30 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

7:00 PM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 6  

7:00 PM STATEMENT ROOM  (Sala 200)
Screening Capsule 2

7:30 PM NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

9:00 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

9:30 PM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule 7

9:30 PM STATEMENT ROOM  (Sala 200)
Screening Capsule 3

“Mercedes Benz”  presents: “15 seconds fashion films”

tuesday september 22nd

11:00 AM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
SCREENING SPECIAL CAPSULE PART. 2

11:00 AM STATEMENT ROOM  (Sala 200)
SCREENING SPECIAL CAPSULE PART. 2

12:00 AM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

12:30 AM NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

2:00 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

2:30 PM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
Screening Capsule  8 

2:30 PM STATEMENT ROOM  (Sala 200)
Screening Capsule  4 

3:00 PM NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

4:00 PM STATEMENT ROOM  (Sala 200)
Talk with Alessia Glaviano and Rankin

4:30 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

5:00 PM NOWNESS ROOM  (Sala 100)
Screening Best Of FFFMilano 2014

6:30 PM NOWNESS ROOM  (Sala 100)
Screening Nowness curated contents

7:00 PM OFFICIAL SELECTION SCREENING ROOM  (Sala 400)
AWARD CEREMONY

7:00 PM STATEMENT ROOM  (Sala 200) 
STREAMING AWARD CEREMONY

7:30 PM NOWNESS ROOM  (Sala 100)
SCREENING JONAS MEKAS DOCUMENTARY by FFFMILANO

“Mercedes Benz”  presents:  “15 seconds fashion films”

Free entrance

Free entrance FOR TICKETS GO TO fffmilano.com/tickets



timing: 80:87 minutes

capsule 1

Film Title: Here Now
Director: Gregg Araki
Brand: KENZO
Country: France

Film Title:  Luisa & Victoria-Meow
Director: Andrea Bratti
Brand: Luisa & Victoria
Country: Italy

Film Title: That’s Pitticolor!
Director: Luca Finotti
Brand: Pitti Immagine
Country: Italy

Film Title: Collector of Curiosities
Director: Regina Sepp
Brand: Lisi Herrebrugh
Country: Netherlands

Film Title: Out of Flux
Director: Anafelle Liu
Brand: Vann Kwok
Country: United Kingdom

Film Title: Lazzari Girl
Director: Roberto Delvoi
Brand: LAZZARI
Country: Italy

Film Title: Eat it
Director: Funa Ye
Brand: CHICTOPIA
Country: China

Film Title: One Day
Director: Mototake Makishima
Brand: Toogood
Country: United Kingdom

Film Title: The sound of COS
Director: Lernert and Sander
Brand: COS
Country: United Kingdom

Film Title: C.B.A.G.
Director: Beppe Radogna
Brand: Paula Cademartori
Country: Italy

Film Title: Rebel
Director: Lacey
Brand: Details Magazine
Country: United Kingdom

Film Title: One to Twenty Nine
Director: Dennison Bertram
Brand: Marianna Senchina
jeffrey Campbell
Country: Italy

Film Title: Anomaly
Director: Alexa Karolinski
Country: German

Film Title: Flying
Director: Wangyong
Brand: Red Phoenix/ GULIN
Country: China



Film Title: Color Riche
Director: Bruno Aveillan
Brand: L’Oreal
Country: France

Film Title: 8 Ways to ged rid the hiccups
Director: Marco Adamo Graziosi and 
Maria Host-Ivessich
Brand: Missoni 
Country: ItalY

Film Title: Bimba y Lola-Tropicana
Director: Canada
Brand: Bimba y Lola
Country: Spain

Film Title: The Charm
Director: David Vergés
Brand: Teresa Helbig
Country: Spain

Film Title: Garage Magazine spring 15Collection
Director: Yvan Fabing
Brand: Garage Magazine
Country: United Kingdom

Film Title: El Corte Inglés Primavera 2015
Director: Sébastien Grousset
Brand: El Corte Inglés
Country: Spain

Film Title: Women in Art
Director: Luca Merli
Brand: Marieclaire
Country: italy

Film Title: The Journey
Director: Monica Menez
Brand: SModa Magazin Spain
Country: German

Film Title: Tru Trussardi SS 15
Director: Luca Mainini
Brand: Tru Trussardi
Country: Italy

Film Title: A Fine Hunter Adventure
Director: Mat Mailand
Brand: Hunter Original
Country: United Kingdom

Film Title: Hugo Boss Eyewear SS15
Director: Luca Caon
Brand: Hugo Boss
Country: Italy

Film Title: River Island x James Long
Director: Menno Fokma
Brand: River Island, James Long
Country: United Kingdom

Film Title: Top Shop x Kate Moss: Beth Ditto
Director:  Leigh Johnson
Brand: Topshop/Nowness
Country: United Kingdom

Film Title: Four as One
Director: Amanda Charchian
Brand: Michael van der Ham
Country: USA

Film Title: Ellar, Taxes
Director: Eunha Sandy Kim
Country: China



timing: 74:90 minutes

capsule 2

Film Title: The Jeanmaker
Director: Hugo Keijzer
Brand:  Denham the Jeanmaker
Country: Netherlands

Film Title: The Good Italian
Director: Emanuele Di Bacco
Brand: Caruso Menswear
Country: Italy

Film Title: The Awakening
Director: Matteo Linguiti
Brand: Antonio Marras
Country: Italy

Film Title: Marie Claire Magic Accessoires
Director: Toni Meneguzzo
Country: Italy

Film Title: Anna and Marcel
Director:  Ivo Bisignano
Country:  Italy

Film Title: The evocative Destination
Director: Alberto Colombo
Brand: Salvatore Ferragamo
Country: Italy

Film Title: Le Flou
Brand: Chloé
Country: France

Film Title: L’IMAGE
Director: Can Evign
Brand:  Purple Magazine
Country: United Kingdom

Film Title: Destino
Director: Maria Sole Tognazzi
Brand: Borbonese spa
Country: Italy

Film Title: Wonders Never Cease
Director: Crowns & Owls
Brand: Ted Baker
Country: United Kingdom

Film Title: DANSE À DEUX TEMPS
Director: Jessy Moussallem
Brand: Vanina
Country: Lebanon

Film Title: Button Up Bowling
Director: Meja Shoba
Brand: Ben Sherman
Country: South Africa

film title: three rivers
Brand: Golden Goose Deluxe Brand
Director: Marco Prestini
Country: Italy

Film Title: Devilish, The Deed
Director: KARMACHINA
Brand:  Vic Matiè
Country: Italy



Film Title: Celia Birthwell
Director: Virgilio Villoresi
Brand: Valentino
Country: Italy

Film Title: Wunderkammer
Director: Paolo Santambrogio
Brand: Caterina Gatta
Country: Italy

Film Title: High Tide
Director: Alber Moya
Brand: Dries Van Noten
Country: USA

Film Title: Models Never Talk
Director: Gaia Squarci
Brand: Vogue.com
Country: USA

Film Title: UNDER
Director: Kevin Frilet
Brand: Anne Laure Nicolas
Country: France

Film Title: Lanvin SS15
Director: Tim Walker
Brand: Lanvin
Country: United Kingdom

Film Title: SOPOPULAR AW 14/15 X
Director: Tatjana Meirelles
Brand: SOPOPULAR
Country: Germany

Film Title: Breaking Rules
Director: Victor Claramunt
Brand: BibiLou
Country: Spain

Film Title: “OH, L’AMOUR!”
Director: Stéphanie Croibien
Brand: Mémoire Universelle
Country: Belgium

Film Title: Good Morning, Pallas Athena
Director: Emir Eralp
Brand: Dice Kayek, Oye Swimwear 
Country: Turkey

Film Title: The New Sovereignty
Director: Ace Norton
Brand: RHIE’
Country: USA

Film Title: Ritual of the Fall
Director: Kathy Rose
Country: USA

timing: 86:07 minutes

capsule 3

Film Title: Forging Hearts
Director: David Schagerström
Brand: SeeMe
Country: Netherlands

Film Title: At The End
Director: Chiara Broggi and Amy Dang
Country: United Kingdom



Film Title: TO ME, FAIR FRIEND, YOU NEVER CAN BE OLD
Director: Andrea Dal Martello
Brand: Matteo Domenichetti
Country: Italy

Film Title: Life is one of the hardest
Director: Manuel Schibli
Brand: Julian Zigerli
Country: Switzerland

Film Title: Homeward (Found- Her Side)
Director: Phillip Montgomery & Josh Franer
Brand: Buck Mason & For Love and Lemons
Country: USA

Film Title: Le Fix SS15
Director: Lasse Martinussen
Brand: Le Fix
Country: Denmark

Film Title: Doppelstandard
Director: Charlotte Rabate
Brand: Doppelstandard
Country:  USA

Film Title: The Artist is Absent
Director: Alison Chernick
Brand: YOOX Group
Country: USA

Film Title: We Were In Love
Director: Rally Ciobanu
Brand: Yumi
Country: United Kingdom

Film Title: Homeward (Lost- His Side)
Director: Phillip Montgomery & Josh Franer
Brand: Buck Mason & For Love and Lemons
Country: USA

Film Title: The Turban
Director: Mark Hartman
Brand: Vogue.com
Country: USA

Film Title: Hold Out
Director: Luigi Vitiello
Brand: Rodolfo Paoletti
Country: Italy

Film Title: WABI-SABI
Director: Yusuke Oishi @ MARCO MONK FILM
Country: China

Film Title: Trabalho De Concentração
Director: Alex Possati
Brand:  Ludovica Amati
Country:  Italy

Film Title: Turn of Breath
Director: Kaenipa Phanakorn
Brand: Dusk till’ Dawn
Country: Thailand

Film Title: Un ruban autour d’une bombe
Director: Ambre Cardinal
Brand: Kenta Matsushige
Country: France

Film Title: ASCENSIONS Series / THFKDLF / HIGHSNOBIETY
Director: Naive Studio / Jonathan Edwards
Brand: THFKDLF / HIGHSNOBIETY / NAIVE
Country: United Kingdom



timing: 88:38 minutes

capsule 4

Film Title: Mon Cher
Brand: Chloé
Country: France

Film Title: Melting the memory of sitting at a 
table in our grandparents’ living room while 
watching TV on a small screen.
Director: WUETHRICHFUERST x Sébastien Kühne
Brand: WUETHRICHFUERST
Country: Switzerland

Film Title: Arthur That Moves
Director: Daniel Kragh Jacobson
Brand: Pull & Bear
Country: United Kingdom

Film Title: Vote Audrey
Director: Lena Dunham
Brand: & Other Story
Country: Sweden

Film Title: ‘Stand up for Fit’ – The Beach Blooper
Director: Ping
Brand: Triumph
Country: United Kingdom

Film Title: Iris & Duro
Director: Leigh Johnson
Brand: Nowness
Country: United Kingdom

Film Title: A Saturday With Zim of Black 
Shadow (Tokyo)
Director: Antony Crook
Brand: Mr. Porter
Country: United Kingdom

Film Title:  KEAJAIBAN/MIRACLE
Director: LOONG WAH
Country: Malaysia

Film Title: Agender
Director: Kathryn Ferguson & Alex Turvey
Brand: Selfridges
Country: United Kingdom

Film Title: Ishtar
Director: Marta Di Francesco
Brand: Alexandra Groover
Country: United Kingdom

Film Title: Baum und Pferdgarten SS15
Director: Martin Garde Abildgaard
Brand: Baum und Pferdgarten
Country: Denmark

Film Title: Dancefloor
Director: Lori  Girgenti  /  Enrico  Boccioletti
Brand: Marios
Country: Italy

Film Title: Hector
Director: Eori  Wakakuwa
Brand: Hector  Magazine  / Hostem
Country: Netherlands



Film Title: Shape your time
Director: Bruno Availlan
Brand: Cartier
Country: France

Film Title: Dancing with the Stars
Director: Kanny Chang
Country: China

Film Title: Handbags  for  the  leading  lady
Director: Charlotte  Olympia,illustrated
by  Clym  Evernden
Brand: Charlotte  Olympia
Country: United  Kingdom

Film Title: Desire
Director: Hala  Matar
Brand: vivienne  westwood
Country: Baharain

Film Title: Essence
Director: Francesco  Torricella
Brand: Etro
Country: Italy

Film Title: The  Mechanical  man  of  the  moon
Director: Tim  Walker
Brand: Vogue  Italia
Country: United  Kingdom

Film Title: Lightrooms
Director: Massimiliano  Bomba
Brand: Arthur  Arbesser
Country: Italy

Film Title: Three  Sisters
Director: Anna  Baumgart
Brand: Anna  Baumgart
Country: United  Kingdom

Film Title: Jumper
Director: Justin  Anderson
Brand: Jonathan  Saunders
Country: United  Kingdom

Film Title: The Digital Issue
Director: Daniel Sannwald
Brand: ANTIDOT  Magazine
Country: USA/France

Film Title: Collector  of  Curiosities
Director: Regina  Sepp
Brand: Lisi  Herrebrugh
Country: Netherlands

Film Title: BAGS
Director: Senio  Zapruder
Brand: Dsquared2 
Country: Italy

Film Title: MISOCROMIA  #1
Director: Leone  Balduzzi
Brand: Lucio  Vanotti
Country: Italy

Film Title: Pippin and the Pursuits of Life
Director: Femke  Huurdeman
Brand: Maaike  Fransen
Country: Netherlands

Film Title: Immaculate  High
Director: Wissa
Brand: Stoned  Immaculate  Vintage
Country: USA



timing: 81:62 minutes

capsule 5

Film Title: The  Most  Important  Thing  Ever
Director: Stephanie  Blanchard
Brand: Vintage  Clothes
Country: Italy

Film Title: MARINA  ABRAMOVIc
Director:  RICCARDO & ALESSANDRO PIETRANTONIO
Brand: Costume National
Country: Italy

Film Title: Powwow
Director: Keeley  Gould
Brand: Native  American  Cultural  Dress
Country: USA

Film Title: X
Director: Rankin, Vicky Lawton, David Allain, 
Bronwen Parker-Rhodes, Trisha Ward,
Damien Fry, Jo Hunt
Brand: Coco  de  Mer
Country: United  Kingdom

Film Title: Shirt  Container
Director: Anna  Baumgart
Brand: Anna  Baumgart
Country: United  Kingdom

Film Title: Spring Summer 2015 DC
Director: Lisa  Paclet
Brand: ISSEY  MIYAKE
Country: France

Film Title: Embryo
Director: Arice
Brand: Arice
Country: Ireland

Film Title: Future  Relic  03
Director: Daniel  Arsham
Brand: ByBorre /  Henderscheme
Country: USA

Film Title: The  One  and  Only
Director: Golgotha
Brand: Julian  Zigerli
Country: France

Film Title: RO HF
Director: Danielle Levitt
Brand: Rick  Owens
Country: USA

Film Title: The Legend of Lady White Snake
Director: Indrani Pal-Chaudhuri
Brand: MAC  Cosmetics
Country: USA

Film Title: Hood By Air’s MoMA House Party
Director: Gaia  Squarci
Brand: Hood By Air – Shayne Oliver
Country: USA

Film Title: Camper Spring / Summer 2015 campaign
Director: Daniel Sannwald
Brand: Camper
Country: United Kingdom



Film Title: Rag & Bone: A Study of Movement
Director: Georgie Greville
Brand: Rag & Bone
Country: USA

Film Title: H&M Challenge
Director: Javiera  Huidobro
Brand: H&M
Country: Spain

Film Title: Memory  Imagination  Reason
Director: JONAS  LINDSTROEM
Brand: KOSTAS MURKUDIS
Country: United Kingdom

Film Title: Donatella Versace Ice Bucket Challenge
Brand: VERSACE
Country: Italy

Film Title: The Heartbreaking Tale of Laurent
and Larry Bourgeois
Director: Bruno Miotto
Brand: Hogan Rebel
Country:  Italy

Film Title: Workout
Director: Priscilla  Santinelli
Brand: Au jour le jour – American Apparel
Country: Italy

Film Title: 73 Questions with Sarah Jessica Parker
Director: Joe Sabia
Brand: Vogue.com
Country: USA

Film Title: Teacher’s Pet
Director:  Ricky Saiz
Brand: Olympia Le-Tan
Country: France

Film Title: A Song for Elaine
Director: Inés de Leon
Brand: Miranda for Lydia
Country: Spain

Film Title: Zaho  Wei
Director: Marie Schuller
Country: China

Film Title: Moo
Director: Marie  Kristiansen
Brand: MOO
Country: Norway

Film Title: A Saturday with Will Yun Lee
Director: Antony Crook
Brand: Mr Porter
Country: United Kingdom

Film Title: Cubistimenco
Director: Kathy Rose
Country: USA

Film Title: Movement
Director:  Daniel Arsham
Brand: Calvin klein
Country: USA

Film Title: Lost Survivors
Director: Mark Borthwick
Brand: Zero Maria Cornejo
Country:  USA



timing: 85:73 minutes

capsule 6

Film Title: ONE OF US
Director: Linus Bronge &  Oskar  Pernefeldt
Brand: Patrik Guggenberger &
Johanna  Dellenbrandt
Country: Sweden

Film Title: Mensonge
Director: Victor  Vanger
Brand: Mensonge
Country: Belgium

Film Title: MOVEment 
Director: Ruth  Hogben
Brand: Gareth Pugh
Country: United Kingdom

Film Title: VAULT
Director: Marta Di Francesco
Brand: Jessica  Bugg
Country: United  Kingdom

Brand: Valentino
Country: Italy

Film Title: Black Mamba
Director: Aline Lata and Érico Toscano
Brand:  L’Officiel Brasil
Country: Brazil

Film Title: Cai  La
Director: Marianna Januszewicz
Brand: Tuan  Nguyen
Country: Germany

Film Title: Gareth  Pugh  AW15
Director: Ruth  Hogben
Brand: Gareth  Pugh 
Country: United  Kingdom

Film Title: The  Replicant
Director: MATTEO CHERUBINO + DANIELE ZANZARI
Brand: vestalmag.com – ANNE SOFIE MADSEN
Country: Italy

Film Title: Summer of Love
Director: Leigh  Johnson
Brand: Topshop
Country: United  Kingdom

Film Title: Syndicate. Basicism.
Director: Sasha  Stekolenko
Brand: Syndicate .
Country: Ukraine

Film Title: The  box
Director: Karina  Taira
Brand: Black  Orchid
Country: France

Film Title: War and Peace
Director: Wing  Shya
Brand: Arete / Catherine Fung
Country: China

Film Title: The Unfollowers
Director: Ivan  Olita
Brand: Farfetch
Country: United Kingdom



Film Title: GARAGE Girls
Director: Ricky Saiz
Brand: GARAGE Magazine
Country: United Kingdom

Film Title: FallWinterSpring
Director: Astrid  Salomon
Brand: MALAIKA  RAISS
Country: Germany

Film Title: American  Blonde
Director: Hugh  Lippe
Brand: W Magazine
Country: USA

Film Title: Gucci Men’s Tailoring
Director: Rémi Paringaux
Brand: Gucci
Country: United  Kingdom

Film Title: The  story  of  things
Director: Caroline  Koning
Brand: Scotch  & Soda
Country: Netherlands

Film Title: The  Driver
Director: Michael  Pitt
Brand: Rag & Bone
Country: USA

Film Title: Searching for the horizon
Director: Alberto Colombo / Karen Film
Brand: Salvatore  Ferragamo
Country: Italy

Film Title: BEAUTY IS IN THE EYE OF THE BEHOLDER
Director: KAL  KARMAN
Brand: Giorgio  Armani
Country: Italy

timing: 84:84 minutes

capsule 7

Film Title: Marcelo Burlon County Of Milan II 
Womenswear F/W 2015-2016
Director: Daniel  Sannwald
Brand: Marcelo Burlon County Of Milan
Country: United  Kingdom

Film Title: Blowing  Riccardo
Director: Marie  Vic
Brand: Riccardo  Tisci
Country: USA

Film Title: Maryam Nassir Zadeh FW15
Director: Ana Kras & Uday Kak
Brand: Maryam Nassir Zadeh
Country: USA

Film Title: Anaak
Director: Georgia Tribuiani
Brand: ANAAK/Marissa Maximo
Country:  USA

Film Title: Embodies
Director: Pia Bolognesi, Giulio Borsi
Brand: Atelier  Impopulaire
Country: Italy



Film Title: Legs  are  not  doors
Director: Harley  Weir
Brand: Proenza  Schouler
Country: USA

Film Title: Dropdead Gorgeous
Director: GED
Brand: Against Nudity
Country: Canada

Film Title: Pigeon
Director: Alexa  Karolinski
Brand: Eckhaus Latta 
Country: USA

Film Title: Immaculate  High
Director: Wiissa
Brand: Stoned  Immaculate  Vintage
Country: USA

Film Title: Pepa Salazar SS15 Campaign #1
Director: Pepa Salazar – Carlos Saez
Brand: Pepa Salazar
Country: Spain

Film Title: She made me- Vacation Reels
Director: Luke Tysoe
Brand: She Made Me Swimwear
Country: Australia

Film Title: Magic Hats
Director: Jake Sumner
Brand: Alldayeveryday
Country: USA

Film Title: Field Test 2-Drop Ball
Director: Brindle Collective / Russell Houghten
Brand: OAMC  sunglasses
Country: Switzerland

Film Title: DOWNTOWN GALLERY SCREEN TESTS
Director: Julien Carlier & Aurelien Heilbronn
Brand: ICEBERG
Country: Italy

Film Title: Ruth Finley’s Fashion 
Calendar 
Director:  Joe Sabia
Brand: Vogue.com
Country: USA

Film Title: All I Know
Director: Daniel Kragh Jacobsen
Brand: Washed Out
Country:  United Kingdom

Film Title: MAC featuring Joey Arias
Director: Clara Cullen
Brand: MAC
Country: United Kingdom

Film Title: ROBIN
Director: Giulia Achenza
Country: Italy

Film Title: Rapture of the Petals
Director: Kathy Rose
Country: USA

Film Title: Mykita 2014
Director: Mark  Borthwick
Brand: MYKITA
Country: USA



Film Title: Miranda July Introduces The Miranda
Director: Miranda July
Brand: WELCOMECOMPANIONS
Country: USA

Film Title: Una  Fille
Brand: Chloè
Country: France

Film Title: Exercices of seduction 
in the City
Director: Ludovic Zuili
Brand: Sonia By Sonia Rykiel
Country: France

Film Title: Les Flâneurs d’Hermès
Director: Oliver Hadlee-Pearch
Brand: Hermes
Country: United Kingdom

Film Title: Who could ever learn to love a beast?
Director: Priscilla Santinelli
Brand: Daniele Alessandrini – Farah – Twin set
Country: Italy

timing: 83:44 minutes

capsule 8capsule 8

Film Title:  VAULT
Director: Marta Di Francesco
Brand: Jessica Bugg
Country: United Kingdom

Film Title: X
Director: Rankin, Vicky Lawton, David Allain,  Bronwen 
Parker-Rhodes, Trisha Ward, Damien Fry, Jo Hunt
Brand: Coco  de  Mer
Country: United Kingdom

Film Title: Donatella Versace Ice Bucket Challenge
Brand: versace
Country: Italy

Film Title: The  One and Only
Director: Golgotha
Brand: Julian Zigerli
Country:  France

Film Title: Dreamers
Director: Santiago & Mauricio
Brand: LOVE  MAGAZINE
Country: USA

Film Title: Differenze
Director: Eori  Wakakuwa
Brand: Teatro Contatto (art project of theatre
in Udine, Italy)
Country: Netherlands

Film Title: ALEPH
Director: Warren & Nick
Brand: Creative Awards
Country: United  Kingdom

Film Title: The Beauty Project: Change is a
Beautiful Thing
Director: Kathryn  Ferguson
Brand: Selfridges
Country: United Kingdom

Film Title: Zaho Wei
Director: Maire Schuller
Country: China



Film Title: A Saturday With Will Yun Lee 
Director: Antony Crook
Brand: Mr Porter
Country: United Kingdom

Film Title: Cubistimenco
Director: Kathy Rose
Country: USA

Film Title: Sleeping Around
Director: Mark  Borthwick
Brand: Purple  Magazine
Country: USA

Film Title: (SPACE) She’s Homeless
Director: Elia  Acunto
Brand: Filippo  Disperati
Country: Italy

Film Title: Vanity Fair Hollywood Portfolio
Director: Daniel Graf
Brand: Vanity Fair
Country:  USA

Film Title: Hold Fast
Director: Taki Bibelas
Brand: Fashion Shoot
Country: France

Film Title: Philophiles
Director: Malcolm  Venville
Brand: Phoebe  Philo
Country: USA

Film Title: JO!
Director: Septa  Husna
Brand: Siqi  Wu
Country: France

Film Title: Hala  Matar
Director: Desire
Brand: vivienne westwood
Country: Barhain

Film Title: Always I Trust
Director: CHENG RAN
Country: China

Film Title: Casey Lagler Interview
Director: Monique Shafter
Country: United  Kingdom

Film Title: Gucci – The creative Journey
Director: Diana Kunst
Brand: Gucci
Country: Spain

timing: 58:39 minutes

capsule statement

Film Title: Blowing  Riccardo
Director: Marie  Vic
Brand: Riccardo  Tisci
Country: USA

Film Title: “OH, L’AMOUR!”
Director: Stéphanie Croibien
Brand: Mémoire Universelle
Country: Belgium



Film Title: Sleeping Around
Director: Mark  Borthwick
Brand: Purple  Magazine
Country: USA

Film Title: Miranda July Introduces The Miranda
Director: Miranda July
Brand: WELCOMECOMPANIONS
Country: USA

Film Title: Hector
Director: Eori  Wakakuwa
Brand: Hector  Magazine  / Hostem
Country: Netherlands

Film Title: Mykita 2014
Director: Mark  Borthwick
Brand: MYKITA
Country: USA

Film Title: Rapture of the Petals
Director: Kathy Rose
Country: USA

Film Title: Ishtar
Director: Marta Di Francesco
Brand: Alexandra Groover
Country: United Kingdom

Film Title: Flying
Director: Wangyong
Brand: Red Phoenix/ GULIN
Country: China

Film Title: Embodies
Director: Pia Bolognesi, Giulio Borsi
Brand: Atelier  Impopulaire
Country: Italy

Film Title: Differenze
Director: Eori  Wakakuwa
Brand: Teatro Contatto (art project of theatre
in Udine, Italy)
Country: Netherlands

Film Title: Lost Survivors
Director: Mark Borthwick
Brand: Zero Maria Cornejo
Country:  USA

Film Title: Ritual of the Fall
Director: Kathy Rose
Country: USA

Film Title:  VAULT
Director: Marta Di Francesco
Brand: Jessica Bugg
Country: United Kingdom

Film Title: Cubistimenco
Director: Kathy Rose
Country: USA

enjoy!



A sequence of flashes 
and evocative images. 
A few intense minutes for the 
fashion film which represent 
the second edition of the Fashion 
Film Festival Milano.

The film is a short sensorial 
journey. It gathers together both 
the urban and the most elementary 
nature, its a continuous switch 
from bright soft lights in nature 
to dark artificial ones in a a closed 
room. A young girl stands out 
wearing a red dress, she moves 
slowly through this journey,  
watching deeply what  surrounds 
her:  the white rock scratched 

by the wind, the tarmac of a street, 
the sea water at twilight.
The photography constantly plays 
with this dualism of boundless 
landscapes and elements of the 
human ordinary life. 

All this with a looming rythm 
of a music which perfectly matches 
the natural sounds with the noise 
of the city, in a different 
but powerful exercise of style.
CHEA is the title of this intense 
manifesto,  produced 
by Collateral Films and directed 
by Giulia Achenza, the Fashion 
Film Festival Milano first edition’s 
young winner of the “Best Italian 

Fashion 
Film” 
category.

chea
by giulia achenza

fashion film festival manifesto

Una sequenza di flash, di immagini 
evocative.  Pochi intensi minuti 
per il fashion film che rappresenta 
il Fashion Film Festival Milano 
nella sua seconda edizione. 

é un film che condensa un piccolo 
viaggio sensoriale, tra gli stimoli 
urbani e quelli della natura più 
elementare, è un continuo alternarsi 
tra luci chiare, leggere e quelle cupe 
e artificiali di una stanza semi buia. 
La protagonista si distingue ed è 
vestita di rosso, si muove 
con lentezza in questo viaggio, 
osservando e contemplando 
le polarità di ciò che le sta attorno: 

la roccia bianca scalfita 
dal vento, lʼasfalto di una strada, 
lʼacqua del mare al crepuscolo. 
La fotografia gioca continuamente 
su questo dualismo di paesaggi  
sconfinati ed elementi della  
quotidianità umana e, il tutto, 
si svolge ad un ritmo incalzante 
sostenuto da una musica che 
fonde alla perfezione i suoni e i 
rumori di due ambientazioni così 
diverse e allo stesso modo 

così potenti. 

CHEA è il titolo di questo intenso 
manifesto, prodotto da Collateral 
Film e firmato da Giulia Achenza, 
giovane vincitrice della precedente 
edizione del Fashion Film Festival 
Milano per la categoria Best Italian 
Fashion Film.



To enter into this story you don’t 
have to be in Venice nor do you 
have to cross the threshold 
of Palazzo Foscari Contarini. 
You can simply go on line from 
wherever you are and look for that 
which interests you the most. 
We are here and elsewhere, 
continually. This is not a normal 
pavilion of the Biennial 
and it is not an event. 
We are at the beginning of a grand 
narrative which is taking place 
in the real time of the Internet. 
It’s no longer time for surfing, 
but for immersion. 

Where online and offline 
are no longer separated. 
We are already here, continually. 
The Internet Saga penetrates 
through the screens, the windows 
and the courtyard of the only 
Burger King restaurant in Venice, 
like a second level of reality. 
A ray of light passes through 
the chambers of this 16th century 
palace transformed 
into a fast food restaurant. 
Simultaneous autonomies: 
the story of Venice, the abyss 
of the Internet, the time 
for a sandwich.

the internet saga
by jonas mekas

text by gloria maria cappelletti

And we are already in a 
different place. At the end of the 
Canal Grande, in the darkness 
of the projection of the new 
Spazio Ridotto, where the images 
of a lifetime flow at the speed 
of the cinema. Endlessly.
The inspirator of the tale is Jonas 
Mekas (Biržai, 24 December 1922). 
It is to him, a man who has 
journeyed through the history 
of moving images both on and 
offline, who we turn to 
in an attempt to trace the origins 
of the new era in which we 
are living. A Lithuanian artist 
and poet who moved to New York 
at the end of 1949, Mekas has had
a fundamental role in the 
development of independent 
cinema. From the pages of 
The Village Voice and of Film 
Culture – a magazine founded 
together with his brother Adolfas – 
he tells the story of the emergence 
of a heterogeneous scene, 
united by opposition to the 
dynamics of Hollywood. 
Through the Film-Makers’ 
Cooperative (1962) and the 
Anthology Fim Archives (1970) 
he contributed to the reinvention 
of cinematographic distribution, 
reuniting film-makers such as 
Jack Smith, Stan Vanderbeek, 
Stan Brakhage, Barbara Rubin 
and John Cassavetes under 
the name of New American Cinema. 
In the statutes of the group, 
drawn up by Mekas himself, 
he wrote: «we prefer films which 
are rough, unpolished, but alive; 
we don’t want rosy films: we want 
them the color of blood».
The work of Jonas Mekas has been 
exhibited in some of the world’s 

most important museums among 
which the Centre George 
Pompidou, the Serpentine 
Galleries, Hermitage 
and MoMA PS1. In 2002 the artist 
took part in Documenta XI 
and in 2003 he participated 
in the Venice Biennial. 
Again in the Venice Biennial 
in 2005, he was invited 
to represent the 
Lithuania National Pavilion.
In a journey through time to the 
boundaries between cinema 
and art, Jonas Mekas is an eternal 
experimenter. And it is right here, 
between everyday life and 
eternity that his work finds it’s just 
dimension. Between the stream 
of life and its montage, timeline 
and lifetime.
The approach to Internet was 
therefore a natural step and 
since 2006 the web site 
www.jonasmekasfilms.com 
is like a great multimedia diary 
where real life becomes images. 
Mekas explores new temporal 
dimensions where cinema, 
the Internet, performance 
and real life intersect. 
The Internet Saga is dedicated 
to the poetry of this fusion. 
To Jonas Mekas. 

The documentary of his 
recent trip to Venice 
“The Internet Saga“ has been 
produced by Fashion Film
Festival Milano.



Cinema. Nel manifesto del gruppo, 
scritto dallo stesso Mekas, si legge: 
«preferiamo film grezzi, non rifiniti, 
ma vivi; non vogliamo film rosa 
pallido: vogliamo che abbiano 
il colore del sangue.»
L’opera di Jonas Mekas è stata 
esposta nei più importanti musei 
del mondo tra cui Centre George 
Pompidou, the Serpentine 
Galleries, Hermitage e MoMA PS1. 
Nel 2002 l’artista ha preso parte 
a Documenta XI e nel 2003 
alla Biennale di Venezia. 
Sempre alla Biennale di Venezia, 
nel 2005, è stato chiamato
 a rappresentare il padiglione 
nazionale della Lituania. 
Jonas Mekas è un eterno 
sperimentatore. 
Ed è proprio tra la vita di tutti i  giorni 
e l’eternità che il suo lavoro trova 
la propria dimensione. 
Tra il flusso della vita e il suo 
montaggio, timeline e lifetime. 
L’approdo a internet è stato quindi 

naturale e già dal 2006 il sito 
www.jonasmekasfilms.com 
si presenta come un grande diario 
multimediale dove la vita si fa 
quotidianamente immagine. 
Internet, performance e vita 
si incrociano. 
The Internet Saga è dedicata 
alla poesia di questo incontro. 
A Jonas Mekas.

Il documentario del suo recente 
viaggio a Venezia 
“The Internet Saga“ è stato 
prodotto dal Fashion Film 
Festival Milano. 

Per entrare in questa storia non serve 
che siate a Venezia e che varchiate 
la soglia di Palazzo Foscari Contarini. 
Potete collegarvi da dove volete 
e cercare ciò che più vi interessa. 
Siamo qui e altrove, continuamente. 
Questo non è un normale padiglione 
della Biennale e non è un evento. 
Siamo all’inizio di una grande 
narrazione che si svolge nel tempo 
reale di Internet. 
Non più il tempo della navigazione, 
ma quello dell’immersione. 
Dove online e offline non sono più 
separati. The Internet Saga si infiltra 
tra gli schermi, le finestre e la corte 
dell’unico ristorante Burger King 
di Venezia, come un secondo livello 

della realtà. 
Un fascio di luce attraversa 
le sale del palazzo 
cinquecentesco adibito 
a fast food. 
Autonomie in simultanea: 
la storia di Venezia, l’abisso 
di internet, il tempo 
di un panino. E siamo già 
da un’altra parte. 
Alla fine del Canal Grande, 
nel buio della proiezione 
del nuovo Spazio Ridotto, 
dove le immagini di una vita 
scorrono alla velocità 
del cinema. Senza fermarsi. 
Capostipite di questo 
racconto è Jonas Mekas 
(Biržai, 24 December 1922). 
A lui, che ha attraversato 
la storia dell’immagine 
in movimento offline
 e online, ci rivolgiamo 
per rintracciare l’origine 
del nuovo tempo che stiamo 
vivendo. Artista e poeta 
lituano trasferitosi 
a New York alla fine 
del 1949, Mekas ha un ruolo

 fondamentale nello sviluppo 
del cinema indipendente. 
Dalle pagine di The Village Voice 
e di Film Culture – rivista fondata 
assieme al fratello Adolfas – 
racconterà l’emergere di una scena 
eterogenea, unita dall’opposizione 
alle dinamiche hollywoodiane. 
Attraverso la Film-Makers’ 
Cooperative (1962) e gli Anthology 
Film Archives (1970) contribuirà 
a reinventare i meccanismi 
della distribuzione cinematografica, 
riunendo cineasti come Jack Smith, 
Stan Vanderbeek, Stan Brakhage, 
Barbara Rubin e John Cassavetes 
sotto il nome di New American 



FFFM: If you could be anything 
right now, what would you be?
GMC: a ufo.
 
FFFM: Tell us your five favourites 
things you like to do?
GMC: Discover new talents 
on the web, artists, filmmakers, 
photographers, creative minds 
in general who can inspire 
and surprise me.
Studying the Ancient Egypt 
with my daughter, who is 7 years 
old. Knowing more about the new 
controversial theories on 
the Holographic Universe.
Surround myself with people 
that I respect creating an 
expanded network.
Sleep, even if for a few hours.

FFFM: A frase (motto) that can 
describe you
GMC: Live and let live.
 
FFFM: Are you in Love?
GMC: Yes, with my daughter.

FFFM: Why did you choose to 
develop your career in the world 
of the moving image?
GMC: Because we are moving 
images. It’s important to leave 
memories, traces, and the video 
is the most contemporary way 
to do it, maybe in 20 years it will 
be outdated, and we’ll be able 

torecord our memories in 3D, 
through holograms;  from this 
my interest in  theories on 
the Holographic  Universe.

FFFM: Which director inspires you?
GMC: Maya Deren and Jonas Mekas.

FFFM: What do you think about 
the relationship between fashion 
and cinema? In which way do you 
think Fashion Films can contribute 
to both industries?
GMC: Storytelling can be a tool 
to find an ethical side in the 
aesthetic world in general, which 
I think is been overshadowed, 
in a wrong way. The process is not 
irreversible; new generations 
and internet can bring us back 
to a most democratic approach 
to fashion and cinema. I do not 
believe in luxury, I don’t think 
it’s ethically sustainable. 
Unless the luxury isn’t again 
associated with the idea of time 
and space, the idea of a more 
intimate feel, instead 
of the physical possession 
of a fetish object.

FFFM:  Are you working on 
a particular project right now? 
Can you tell us  something 
about it?
GMC: Next week there will be the 
opening of an English artist that 

interview with
GLORIA MARIA CAPPELLETTI

ITALIAN EDITOR OF I–D MAGAZINE
ARTIST AGENT - FFFMILANO CURATOR

I love very much, Margot Bowman. 
Fabrizio Meris and I treat her first 
Italian solo at the Venice’s Spazio 
Ridotto, an experimental video 
room.
 
FFFM: There is a work experience 
or a particular fact during your 
career that you still clearly 
remember?
GMC: Stephen Sprouse inspired me 
a lot, I was very lucky to work 
with him in the late ’90s. 
We worked until late; one evening, 
after an interview with Karl 
Plewka. I remember that we were 
looking at the sky through the 
window of the showroom of Stella 
Ishii. Stephen was convinced he 
saw a ufo, so we spent more than 
an hour to scan the sky, talking 
about visions and improbable aliens. 

With Stephen we never discussed 
about fashion, but always about 
interesting people seen on the 
subway, or aliens, missions to 
Mars, or underground bands that 
played in the most ‘hidden city’.

Creativity  was born in this way, 
in the everyday underground 
and in the  wonderof distant 
worlds. The clothes were just 
an excuse to tell a lot more.

FFFM: There is someone, a company 
or a group that you haven’t met in 
your work yet and you wish to meet?
GMC: No, I’m not interested in a 
person in particular, companies or 
groups. I’m interested in the idea 
of democratic network,  
I’m interested in the very young 
people, who are not yet a “character” 
and have a pure vision of creativity 
and are not afraid to experiment; 
that are not afraid of judgment 
or criticism.  I’m interested in 
working with free 
and anti-conventional minds. 
My dream is to make an economically 

sustainable creative  
platform detached from 
the logic of profit.  
This is contradictory 
and utopian, 
but all dreams are.

FFFM: How do you see 
yourself in 10 years?
GMC: Like 10 years ago. 
Like today. Human time 
is really relative. The real 
fundamental question is: 
What and where I’ll be in 
100 years?  Does time exist? 
And space? And how we’ll 
record our memories?  
What we’ll leave to our 

future generations?

FFFM: Thank you for sharing your 
thoughts with us. 
Hasta la Vista!
GMC: Thanks to you!



In quale modo secondo te i fashion 
film possono dare qualcosa 
ad entrambe le industrie?
GMC: Raccontare una storia può 
essere uno strumento per ritrovare 
un lato etico dell’estetica in generale, 
che penso sia erroneamente stato 
messo in secondo piano. 
Il processo non e’ irreversibile; 
le nuove generazioni e internet 
possono riportarci ad una dimensione 
piu’ democratica della moda 
e del cinema. Non credo nel lusso, 
non penso sia eticamente sostenibile. 

FFFM: C’è un lavoro, un’esperienza 
o un aneddoto particolare che ti è 
rimasto impresso nel corso 
della tua carriera?
GMC: Stephen Sprouse mi ha ispirato 
moltissimo, ho avuto la fortuna 
di lavorare con lui alla fine degli anni 
’90. Lavoravamo sempre fino a tardi; 
una sera, dopo un’intervista fatta con 
Karl Plewka, ricordo che ci trovammo 
a guardare il cielo dalla finestra 
dello show room di Stella Ishii. 
Stephen era convinto di aver visto 
un UFO, e passammo piu’ di un’ora 
a scrutare il cielo, parlando di visioni 
improbabili e alieni. Con Stephen 
non si parlava mai di moda, 
ma sempre di gente interessante 
vista in metropolitana, oppure alieni, 
le missioni su Marte, oppure band 
underground che suonavano nei posti 
piu’ nascosti della città. La creatività 
nasceva così, nel quotidiano 
underground e nella meraviglia 
di mondi lontani. Gli abiti erano solo un 
pretesto per raccontare molto di più.

FFFM: C’è un personaggio, un’azienda 
o un gruppo che non hai ancora 
incontrato nel tuo lavoro e sogni 
di incontrare?

FFFM: Se potessi essere qualsiasi cosa 
in questo momento, cosa saresti?  
GMC: Un UFO.

FFFM: Raccontaci le cinque cose che 
preferisci fare
GMC: Scoprire nuovi talenti sul web, 
artisti, registi, fotografi, menti creative 
in generale che mi possano ispirare 
e sorprendere. Studiare l’Antico Egitto 
con mia figlia, che ha 7 anni. 
Approfondire le nuove teorie 
controverse sull’Universo Olografico.
Circondarmi di persone che stimo 
e creare un network allargato.
Dormire, anche se solo per poche ore.

FFFM: Sei innamorata?
GMC: Si, di mia figlia.

GMC: No, non sono interessata 
a personaggi, aziende o gruppi, 
mi interessa l’idea di network 
democratico, mi interessano
i giovanissimi, che non sono ancora 
personaggi e che hanno una visione 
pura della creatività e che non hanno 
paura di sperimentare, che non hanno 
paura del giudizio, della critica. 
Sono interessata a lavorare con menti 
libere e anti convenzionali. 
Il mio sogno è rendere 
economicamente sostenibile
una piattaforma creativa slegata 
da logiche di profitto. 
Il che e’ contraddittorio e utopico, 
ma tutti i sogni lo sono.

FFFM: Come ti vedi fra 10 anni?
GMC: Come 10 anni fa. Come oggi. 
Il tempo umano è veramente 
relativo. La vera domanda 
fondamentale è: Cosa e dove sarò 
tra 100 anni? Esiste il tempo? 
E lo spazio? E come registreremo 
le nostre memorie? Che cosa 
lasceremo alle nuove generazioni?

FFFM: Grazie per aver condiviso i tuoi 
pensieri con noi. A presto!
GMC: Grazie a voi!

FFFM: Perché hai scelto di sviluppare 
la tua carriera nel mondo dell’immagine 
in movimento?
GMC: Perche’ NOI SIAMO immagini 
in movimento. E’ importante lasciare 
memorie, tracce, ed il video è il modo 
piu’ contemporaneo di farlo, forse 
tra 20 anni sara’ obsoleto, e riusciremo 
a registrare le nostre memorie in 3D, 
attraverso ologrammi, da qui il mio 
interesse sulle teorie dell’Universo 
Olografico.

FFFM: Quale regista è una tua fonte 
di ispirazione?
GMC: Maya Deren e Jonas Mekas

FFFM: Cosa pensi della relazione 
fra moda e cinema?



fffm: If you could be anything 
right now, what would you be?  
mi: Space.
 
fffm: Tell us your five favourites 
things you like to do 
mi:  Imagine, Love, Transform, 
Remember, Share.
 
fffm: A phrase (motto) that can 
describe you 
mi: Be true to yourself.
 
fffm: Why did you choose to 
develop your career in the world 
of graphic and creative direction?  
mi: Creative instinct.
 
fffm: Which artist and director 
inspire you?  
mi: Anyone who have integrity 
and vision.
 
fffm: Are you in love?
mi: Yes, a looooot.

fffm: What do you think about 
the relationship between fashion 
and cinema? In which way 
do you think fashion films 
can contribute 
to  both industries? 
mi: A relationship based 
on the mutual attraction. 
Fashion films are, and must be,
the expression of it.  
Hedonistic generators.

fffm: Are you working 
on a particular project right now? 
Can you tell us something about it? 
mi: Working, trying to integrate 
more and more the language 
of visual communication and codes 
of fashion with the imaginary that is 
coming from ‘fine art’ , exploring new 
iconographies and interpretations, 
creating exclusive perceptions.
 
fffm: There is a work experience 
or a particular fact during your career 
that you still clearly remember?
mi: A comment of my grandmother 
Laura after she had seen the number 
zero of an art and aesthetic 
magazine that i was working for: 
“I learned nothing”.
 
fffm: There is someone, a company 
or a group that you haven’t met in 
your work yet and you wish to meet?
mi: Nasa.
 
fffm: How do you see yourself 
in 10 years? 
mi: I prefer not to think about it,  
the future is just the 
representation of our imagination 
and of our dreams. I focus on the 
vitality and energy of the moment.

fffm: Thank you for sharing your 
thoughts with us. Hasta la vista!  
mi: Your welcome see you very soon! 
Love fffm!

fffm: Se potessi essere qualsiasi cosa 
in questo momento, cosa  saresti?
MI: Spazio.
 
fffm: Dicci cinque cose 
che ti piace fare 
MI: Imagine, Love. Transform, 
Remember, Share.
 
fffm: Una frase o un motto 
che ti descrive
MI: Be true to yourself.
 
fffm: Perché hai scelto di sviluppare 
la tua carriera nel mondo della  grafica 
e della direzione creativa? 
MI: Creative instinct.
 
fffm: Quale artista e quale regista 
è per te una fonte di ispirazione? 
MI: Chiunque abbia integrità e visione

fffm: Sei innamorato? 
MI: Si, ...issimo.

fffm: Cosa pensi della relazione 
fra moda e cinema? in quale modo 
secondo te i fashion film possono 

contribuire ad entrambe le industrie? 
MI: Una relazione basata sulla legge 
dell’attrazione reciproca. I fashion 
film ne sono e devono essere 
l’espressione, generatori edonistici.
 
fffm: Stai lavorando ad un progetto 
particolare in questo momento? 
Puoi dirci qualcosa a riguardo? 
MI: Lavorando cercando di  integrare 
sempre più il  linguaggio e i codici 
della  comunicazione visiva della 
moda con quello dell’ immaginario 
proveniente dal ‘fine art’,  
esplorandone nuove iconografie 
e interpretazioni, generando 
esclusive percezioni.
 
fffm: C’è un lavoro, un’esperienza 
o un aneddoto particolare che ti è 
rimasto impresso nel corso 
della tua carriera?  
MI: un commento di mia nonna Laura 
dopo avere sfogliato un numero zero 
di una rivista di arte ed estetica
contemporanea di cui mi occupavo: 
“non ho imparato niente”.
 
fffm: C’è un personaggio, un’azienda 
o un gruppo con cui non hai ancora 
lavorato e sogni di lavorare? 
MI: Nasa.
 
fffm: Come ti vedi fra 10 anni? 
MI: Preferisco non pensarci, 
il futuro è solo la rappresentazione 
della nostra immaginazione e dei 
nostri  sogni. 
Mi concentro sulla  vitalità 
e l’energia del momento.
 
fffm: Grazie per aver condiviso 
i tuoi pensieri con noi. 
A presto!   
MI: Prego. A prestissimo!
Love FFFM!

interview with
macs iotti

FOUNDER AND CREATIVE DIRECTOR AT MACSIOTTI



FFFM: If you could be anything right 
now, what would you be?  
GC: Myself, but with more hair!
 
FFFM: Tell us your five favourites 
things you like to do  
GC: Spending time with my family!!!
Finding talents, have an impact 
on their lives and help them get where 
they want to be: my job actually.
Make people laugh Eating, music, 
books, films, INPUTS!!!! Being lazy 
on a Jamaican sunny beach, with my 
son and my wife, the sunrays of my life.
   
FFFM: Why did you choose to
develop your career in the world 
of moving image? 
GC: I was a teenager in the 
eighties. Hey, I’m an MTV generation 
kid!! I grew up with films and music 
videos!!!
 
FFFM: Which director inspire you?  
GC: Stanley Kubrick, no doubts.
 
FFFM: Are you in Love? 
GC: YES..

FFFM: What do you think about 
the relationship between fashion 
and cinema? In which way do you 
think Fashion Films can contribute 
to both industries? 
GC: I have always belived fashion film 
are the most powerful tool 
to define a brand and let the viewer 

become aware of its own story 
and heritage. Brands, like persons, 
define theirselves through what they 
like to watch, listen, taste…I think 
big fashion brand are patron of our 
century.In all artistic field. Look what 
Kering is doing withCannes film 
festival and with its Corporate 
Foundation… Fashion Films are the 
perfect bridge between these two 
worlds, and the perfect melting place 
fortalents to meet and share their 
visons and different approaches. 
Where would you place Milena 
Canonero? Fashion or Cinema? What 
are you willing to see about Tom 
Ford? His new collection or his next 
feature film?

FFFM: There is a work experience 
or a particular fact during your 
career that you still clearly 
remember? 
GC: When I shot my first film 
for La Scala, wich my company is 
a partner of since 2010, and i had 
a chanche to take my mother in all 
the secrect spot of the theater she 
had been loving and attending for 40 
years in the audience, and read 
the proudness in her eyes.

FFFM: There is someone, a company 
or a group that you haven’t met in 
your work yet and you wish to meet?
GC: Shoot a film for Dior with Lars 
Von Trier.

interview with
guido cella

OWNER OF THE PRODUCTION COMPANY
COLLATERAL FILMS

FFFM: How do 
you see 
yourself 
in 10 years? 
GC: Younger 
and happier.

FFFM: Se 
potessi essere 
qualsiasi cosa 
in questo 

momento, cosa saresti?  
GC: Me stesso, ma con più capelli!
 
FFFM: Dicci cinque cose che ti 
piace fare 
GC: Passare il tempo con la mia 
famiglia!!! Trovare talenti, avere 
un impatto sulla loro vita e aiutarli ad 
ottenere ciò che vogliono essere: 
il mio lavoro in realtà. Far ridere.
Mangiare, musica, libri, film,
INPUT !!!! Essere pigro su una spiaggia 
assolata giamaicana, con mio figlio 
e mia moglie, i raggi di sole 
della mia vita.

FFFM: Perché hai scelto di sviluppare 
la tua carriera nel mondo della grafica 
e della direzione creativa?  
GC: Ero un adolescente negli anni 
Ottanta … Ehi, io sono un ragazzo della 
generazione di MTV!! Sono cresciuto 
con film e video musicali 

FFFM: Quale regista è per te una fonte 
di ispirazione? 
GC: Stanley Kubrick, senza dubbio
 
FFFM: Sei innamorato? 
GC: SI..

FFFM: Cosa pensi della relazione 
fra moda e cinema? In quale modo 
secondo te i fashion film possono 
contribuire ad entrambe le industrie? 

GC: Ho sempre pensato che i fashion 
film siano lo strumento più potente 
per definire un marchio e lasciare 
che lo spettatore diventi consapevole 
della propria storia e del patrimonio 
che questo porta. I marchi, come 
le persone, si definiscono attraverso  
quello che gli piace guardare, 
ascoltare, gustare … credo che i grandi 
marchi di moda siano patroni 
del nostro secolo. In tutto il campo 
artistico.  Guardate cosa sta facendo 
Kering con il Festival di Cannes 
e con la sua Fondazione …I fashion film 
sono il ponte ideale tra questi due 
mondi, e il luogo di fusione ideale 
che permette ai talenti di incontrarsi 
e condividere le loro visoni e approcci 
diversi. Dove si collocherebbe 
Milena Canonero? Moda o Cinema? 
Che cosa siete desiderosi di vedere 
di Tom Ford? La sua nuova collezione 
o il suo prossimo film?
 
FFFM: C’è un lavoro, un’esperienza 
o un aneddoto particolare che ti è 
rimasto impresso nel corso 
della tua carriera?  
GC: Quando ho girato il mio primo 
film per la Scala, di cui la mia azienda 
è partner dal 2010, e ho avuto 
l’opportunità di portare  mia madre 
in un posto segreto del teatro
che ha amato e frequentato 
per 40 anni tra il pubblico, e vedere 
nei suoi occhi quanto fosse fiera.
 
FFFM: C’è un personaggio, 
un’azienda o un gruppo con cui 
non hai ancora lavorato e sogni di 
lavorare? 
GC: Girare un film per Dior con 
Lars Von Trier.
 
FFFM: Come ti vedi fra 10 anni? 
GC: Più giovane e più felice.
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A big exhibition which tells the languages of the new generation that is
reconfiguring the geography of the italian fashion and it is rigenerating 
the cultural and technical DNA of the tradition. 
A journey through a complex reality in order to find out the new languages 
of the project and the communication in a multiform creative way.
Fashion Film  Festival Milano, in perfect balance with the focus of the 
exhibition, will curate a dedicated space where its unique content will be 
shown as a representative of a new visual language which sees fashion 
and cinema linked together in a strong way: Fashion Films. 

Una grande mostra che racconta i linguaggi della nuova generazione che sta 
riconfigurando la geografia della moda italiana e rigenerando il DNA culturale 
e tecnico della tradizione. Un percorso attraverso una realtà complessa 
per la multiformità creativa dei linguaggi del progetto e della comunicazione.
Fashion Film Festival Milano, in perfetta sintonia con l’obiettivo della mostra, 
curerà uno spazio dedicato dove esibirà il suo ricercato contenuto 
in rappresentanza di un nuovo linguaggio visivo che vede cinema e moda legati 
in un nesso inscindibile: I  Fashion Film.

il nuovo vocabolario
della moda italiana
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team

Founder and Director
Constanza Cavalli Etro

Project Manager
Donatella Freni

Artistic Director
Clara Del Nero

Curator
Gloria Maria Cappelletti

Marketing Director Italy
Cecilia Benatoff

Creative Agency
MacsIotti

Production House
Collateral Films

Law Consulting Firm
Nava & Vigano

Intellectual Property
Consulting Firm
Perani & Partners

Collaborators
Giulia  Gioanina



Main sponsor

technical

media partners

sponsor

Un Evento

sponsors

fffmilano.com
@fashionfilmfestivalmilano

special thanks

Roland Schell, RADEk JELINEk, CESARE SALVINI, MARCO RUIZ,
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And a very special thank you to our super jury:
FRANCA, RANKIN, BRUCE, LISA, MARIO and SARA.

To all the creative souls that trusted us with their work
and to all of you who believed in the festival!
To Milano for being again, the house of our dreams.






